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DISTRICT REPRESENTATIVES’ FOREWORD 

D.R. INTERACT 

André Marques 

 

 

 

D.R. ROTARACT 

Rui Vasconcelos Pinto 

 

 

 



  

https://vimeo.com/295892671?fbclid=IwAR0OICLgqbFwn5UEmUqBqiDye_6VqSXYKEWAS6V_PDAiSLhGYXBND6xxSQ0
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Museums and Culture 

 

GASTRONOMIC SPECIALTIES 

 

NATURE AND PARKS  

 



 

  
 

DON’T MISS IT 

 FEBRUARY 

 FEBRUARY/MARCH 

 APRIL 

 MAY

 JULY 

 SEPTEMBER 

 DECEMBER 

 



 

  

CARINA ALMEIDA 

RTC NACHTWACHT AMSTERDAM INTERNATIONAL 

CLUB PR 

O Rotaract Club of Amsterdam Nachtwacht 

International consegue concretizar eventos que 

angariam centenas de euros para as causas que 

apoiam, recebendo pedidos de ajuda de líderes de 

projetos revolucionários à volta do mundo. 

Naturalmente, existem diferenças geográficas, 

socioculturais e económicas, mas são alguns dos 

aspetos estruturais deste clube que o tornam tão 

bem sucedido. 

1. Poderias descrever um pouco o teu percurso em 

Rotaract? 

2. O Club Rotaract a que atualmente pertences tem uma 

abordagem especialmente diferente da que muitos dos 

clubs portugueses usam quanto à organização de 

eventos, podes clarificar? 
, o que notei é que, quando 



 

 

 

3. Quando apresentam o movimento aos vossos 

fornecedores de bens, serviços e espaços para os 

eventos, quais são os aspetos que mais salientam? Como 

é que convencem os fornecedores a praticarem um 

preço ou outras condições especiais para os vossos 

eventos, para que se tornem mais lucrativos? 

4. Quais são as vossas estratégias para diminuir custos ou 

para, eficientemente, encontrar uma forma de 

apresentar um preço razoável para o público, tendo 

custos elevados?  

 

5. Os vossos níveis de participação são bastante 

elevados, que fatores contribuem para isso?  

 

6. Podes dar-nos um histórico de alguns dos eventos 

melhor sucedidos que já organizaram?  

  



 

  

7. Como podem estes eventos de fundraising existir 

como uma forma de captar mais membros para o clube?

SOLD OUT 

• Boat Party Fundraiser • 

• Drinks and snacks included • 

• 3 hours of great fun for a wonderful cause • 

• Canals of Amsterdam • 

• Early bird tickets: €30 (Sold out) • 

(…) 

SAIL FOR A SMILE is an event organized by the RAC Amsterdam 

Nachtwacht International (www.racani.nl). The idea of this event is to have 

clubs bring their their members (and friends) on a boat on the same day 

(Saturday, 16th of June) and for the same cause (Association ‘Smile’). 

Combining efforts we make our impact matter. 

 

Where will the fundraised money go to?  

The funds raised will go to ‘Association Smile’ based in Croatia, which 

spreads awareness about the cleftlip condition and provides parents with 

advice and support. For more information visit http://www.udruga-osmijeh.hr. 

This year's goal will be to buy 50 nose fits and donate them to the Association 

"Smile". This post surgical device will help children to breath properly after the 

recovery. Find out more about the device here: http://nose-fit.com/  
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https://l.facebook.com/l.php?u=http%3A%2F%2Fwww.racani.nl%2F%3Ffbclid%3DIwAR3O62-q3e0tAOL9q_xAa2lqk3WHbuoe4qFBxdGXtcihN3-0-WrFXyKxtng&h=AT2YubPDk5-HD3g5_IqTRWSP_LKNtsOkg_ADJdPL0dATPztwkptuRhgDqqZB9xjOItwPWFQ5E0pqStvR94Xh_afzG30f_Y2hVeNx8lkbeTn9IOeN6DzRUc0nf6Z_STor_f7U
http://www.udruga-osmijeh.hr/?fbclid=IwAR3Tn5QRMOyR8gokgrXonlScq8v--BI_xM4gp4fMsCKzvPsipbfgdzxeQJY
https://l.facebook.com/l.php?u=http%3A%2F%2Fnose-fit.com%2F%3Ffbclid%3DIwAR3y-CYh4nXBCujs_0Zbw_63l48KZKTp0KKETxxLRCjyU4ixvIqf32DmAg0&h=AT2cgohky6LGWlK2yTGtaW8VALbl_C1VFehkEopcNiPi0hwxFI-YOret9ZYx9mlmMfhwOzetkjyjLdVDnybMAKgVYULxvq1G84wYEeC7FhSJg4nr6dc5qdyRUhpxKD_bXctq
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Francisco Ventura 

Presidente da Comissão de 

Organização de Eventos Distritais 

RTC Universidade do Porto 



 



  



 

  

Monica Amore, style consultant 
Academy of Carla Gozzi 

“There is never a second opportunity to make a good 

first impression” 

What is appropriate to wear to a gala? Are there any special 
colors which should be avoided and why? What are the big 
trends for this type of occasion wear? 

Hello Monica, firstly, our readers would be greatly 
interested in hearing a bit of your career and what is 
exactly being a style consultant. 



 

  

 

What is the one mistake we can absolutely not make? 

 

Regarding boys, is the three-piece suit necessary? What 
are the big trends for men’s suits? 

Regarding body types, could you advise us on what type of 
dresses work better for someone who is pear-shaped, 
triangle-shaped, square-shaped, etc.?  



  



  

How can we make people follow dress code rules and why 
are these rules important in a event? 

 

How would you define «business casual»? Is business 
casual the appropriate attire to wear while attending a 
conference? How can we give it a more individualized and 
personalized look (as girls and as boys)? What colors should 
we prefer (as girls and as boys)? 

Given your experience as a style consultant, what websites 
or stores would you recommend for buying gala clothes 
and business casual attire. 



 

  

SÉRGIO SILVA 

ITC CALDAS DAS 

TAIPAS 
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